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TRANSLATION AND RELEVANCE FROM THE 
PERSPECTIVE OF THE TARGET AUDIENCE 
In the history of humankind, written and oral translations have played 
a key role in communication between people, especially in terms of 
commerce, education, and religion. In the middle 20th century, people had 
an even greater demand for precise and appropriate translations. This led 
to the emergence of translation studies as an independent discipline. The 
current paper is aimed at presenting the translation and Relevance from the 
perspective of the target audience.  
According to David Crystal [1, p. 344], “the term 'translation' is the 
neutral term used for all tasks where the meaning of expressions in one 
language (the 'source' language) is turned into the meaning of another (the 
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'target' language), whether the medium is spoken, written, or signed”. 
Translation can be examined from two perspectives, one is translation as a 
product, and the other is translation as a process. In the present review, we 
refer to translation as a process. This perspective is not just trying to define 
the translation at a linguistic level, but also takes into account non-
linguistic elements and is trying to identify their functions [2]. In addition, 
in this perspective, translation is seen as a purposeful, planned activity, a 
transcultural interaction that aims to create a target text that meets the 
requirement of the predetermined objectives as well as the target audience 
in particular circumstances. The actual form of the target text, therefore, 
depends on the intended purpose and not solely on the structure of the 
source text [4]. Moreover, this perspective puts an emphasize on the 
importance of the Relevance Theory.  
The fathers of the Relevance Theory are Sperber & Wilson [5], but 
Gutt was the first who applied this theory to translation in his 1989 
dissertation. Gutt defines translation as inter-lingual interpretive 
communication in a secondary communication situation in which the 
translator communicates with the secondary reader. An important feature 
of translation is that it tries to be relevant by resembling the original text 
[3, p. 32]. According to Relevance Theory, in communication, both the 
speaker/writer and the listener/reader assume that the other’s statement is 
relevant. A statement is only relevant if it achieves an appropriate 
contextual effect with a reasonable processing effort. This process takes 
place in a so-called cognitive environment, which contains an individual's 
overall knowledge of the world. Thus, the information will only be 
relevant to the listener/reader if it is worth investing the energy on the part 
of the reader/listener in processing the information, i.e., it does not require 
too much effort on his/her part [5, p. 158]. Consequently, communication 
works in a cost-benefit way. The greater the contextual effect and the 
smaller the processing effort, the more relevant the statement is [3]. But in 
the case of translation, the effectiveness of the communication largely 
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depends on the translator whether it helps to the reader/listener to 
understand the text more easily or not. 
In general, in a discourse, be it a dialogic or monologic utterance, 
there is always a sender, i.e., one who expresses himself, and there is 
always a receiver who receives the utterance [6, p. 483]. The translator 
helps the audience understand the statement that was essentially written in 
another language. Here, however, it is also important to note the aspect 
that Zachar [7, p. 270] points out ‘the author of the source language text 
does not address the fact that he (also) creates a message for a secondary 
audience – he leaves this to the translator’. That means that whether or not 
the target audience understands the translated text depends on nothing but 
the person of the translator, more precisely on his effort. However, this 
also requires the translator to take into account the target audience, which 
is by no means a homogeneous group. Nevertheless, the target audience 
belonging to the same social group has approximately similar beliefs about 
the world, the given topic and the culture of the given language. 
Consequently, if the translator takes into account the target audience in 
general, they will interpret the message in an approximately similar way 
[7]. Tátrai [6, p. 486] believes that the translator must take into account 
three important aspects: the physical world, the social world, and the 
mental world of the participants.  
The physical world is formed by the space-time relationship system 
that is perceived by both the sender and the receiver. Space determines 
where action takes place, while time helps readers decide when action 
takes place. In spatial relations, it is important to pay attention to the 
figure-ground alignment, which is that in general the position of the 
smaller, less visible thing (the figure) is compared to the position of the 
larger, more visible, still thing (the ground). In the case of time relations, it 
is worth paying attention to the fact that there may be differences between 
the time when the expression was first formulated and the time when the 
expression was received, which also affect the interpretation of spatial 
conditions. This includes participants’ social relationships as well as 
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references to each other and other third parties. Here, it is worthwhile for 
the translator to look at the selection of appropriate language items based 
on whether the senders and the receivers have a subordinate, superior, or 
even equal relationship, formal or informal, personal or impersonal 
relationship with whom or to whom they refer to. To do this, you must first 
know the culture of the target language so that the translator can correctly 
decide what is appropriate and what is not in a given situation (e.g. formal 
vs informal addresses). The third important factor that a translator needs to 
consider in relation to the target audience is the mental world. The mental 
world indicates the mental state of the participants, which includes factors 
such as personality, emotions, beliefs, desires, motivations, intentions. 
These factors greatly influence how readers, i.e. the target audience, will 
interpret the text [6, pp. 486-489]. 
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